








PRINT

Our readership of over 30 000 is from our regular
monthly subscribers, newsstand sales through M&S,
Waitrose, WHSmith and other similar outlets aimed at
areas with a local interest in sailing. This readership is
further enhanced through the wide range of media
partnerships we have with shows and regattas during the
year. The cruising and racing editorial content we deliver

is the perfect match for our readers and advertisers alike.

DIGITAL

Sailing Today’s website audience, email database and social
media following, make up the three pillars of our loyal
digital readership. Each platform offering an opportunity
for you to showcase your brand, products and services.

As the leading authority in the Marine Industry,

our readers use our platforms for advice, guidance

and inspiration when spending money on Boats,

Gear and Charters.

Through fully trackable and monitored adverts, every
penny of your budget is accounted for, with a performance

report provided at the culmination of your campaign.

COMBINED REACH - PRINT & DIGITAL

PRINT

Print Readership 30,000
Digital reach 170,000
Email subscribers 9,500
Average open rate 38%

SOCIAL MEDIA

Social Media followers 128,000



ADVERTISING

PRINT PRODUCTS
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FULL PAGE
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Safety and connectivity for sailors beyond mobile coverage

with

ADVERTORIAL

HUGO SEGRAVE Portfolio Manager hugo.segrave@chelseamagazines.com +44 (0)7707 167729

MARK HARRINGTON Advertising Manager mark.harrington@chelseamagazines.com +44 (0)7715 631379

GEORGE WILSON Advertising Manager george.wilson@chelseamagazines.com +44 (0)7731344261

DOUBLE PAGE SPREAD
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ADVERTISING

DIGITAL PRODUCTS
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ADVERTISING CONTACTS

HUGO SEGRAVE Portfolio Manager hugo.segrave@chelseamagazines.com +44 (0)7707 167729
MARK HARRINGTON Advertising Manager mark.harrington@chelseamagazines.com +44 (0)7715 631379

GEORGE WILSON Advertising Manager george.wilson@chelseamagazines.com +44 (0)7731344261
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Win Vendde Globe Experience: Your Chance
to Sail on a Volvo 60
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‘INFOCUS’
PACKAGES

Sailing Today’s innovative ‘In Focus’ digital creative

packages are designed to help commercial partners

reach our valuable audiences effectively and easily. A

typical In Focus Classic package delivers around 1,000

unique users to each page of commercial content.

IN FOCUS IN FOCUS IN FOCUS
CLASSIC EXTRA PREMIUM

Online editorial
article
Editorially created

Homepage slot
1month

Up to 600 words,
4 images

2 Facebook posts

2 LinkedIn posts

1 newsletter slot

4 week Meta
advertising
campaign

3 Online editorial
articles
Editorially created

Homepage slot
2 months

Up to 800 words,
4 images

Video unit
inclusion

Competition (plus
prize)

2 newsletter slots

1 newsletter
takeover

1e-solus
newsletter

10k display ad
impressions

4 social media
posts

4 week Meta

RECENT EXAMPLES

Allure

Client hub; 5
Online editorial
articles

Editorially created

Homepage slot
3 months

Up to 1,000
words, 5 images

6 social media
posts

Videos +
competitions

1week homepage
takeover

2 newsletter
takeovers

4 newsletter slots
1e-solus
newsletter

25k display ad
impressions

Rich media
integration /

advertl.smg bespoke build +
campaign .
execution
4 week Meta
advertising
campaign
Sunsail Zoleo



2026 EDITORIAL CALENDAR

2026 THEME REGATTAS / SHOW DISTRIBUTION AD DEADLINE ON SALE

January Green Sailing / British Yachting Awards Winners Digital version to all voters of the BYA 14 November 2025 28 November 2025
Febriery  BOOTSpecel202  DussldorfimmationalBoatShow  T2December202s 26 Dscember2025

March Dinghy Special RYA Dinghy Show 16 January 2026 30 January 2026
_____

Multihulls Special International Multihull Show 13 March 2026 27 March 2026

___—_

July Bluewater Special Round the Island Race 15 May 2026 29 May 2026
At CowssWesk  CowesWek  Tewnezo 3wz

September Cannes / Multihull Focus Cannes Yachting Festival 17 July 2026 31 July 2026
October  Southampton IntemationalBoatShow  Southampion nemational BoatShow  TeAugust202s  28Augst20%s

November British Yacht Awards Nominees Grand Pavois 18 September 2026 2 October 2026

ADVERTISING CONTACTS

HUGO SEGRAVE Portfolio Manager hugo.segrave@chelseamagazines.com +44 (0)7707 167729
MARK HARRINGTON Advertising Manager mark.harrington@chelseamagazines.com +44 (0)7715 631379

GEORGE WILSON Advertising Manager george.wilson@chelseamagazines.com +44 (0)7731344261




